
Terms and conditions apply.

Have you got what it takes to relax to the max in Mauritius?

The Mauritius experience will include:

How do I enter?

     Return flights to and from Mauritius
     Beach resort accommodation
   Island boat trips, excursions and activities 
      World class seafood and local cuisine

Shell and Goldwagen are offering you the opportunity to experience the best of what Mauritius 
has to offer on a 5 day getaway between 18 & 23 November 2016. 
The exquisite Mauritius is widely regarded as one of the jewels of the Indian ocean and offers 
some of the best getaway experiences. 

To qualify for this exclusive experience, Goldwagen stores with a growth percentage over 30%, 
compared to the same period last year, will stand a chance to win. The growth % will be judged from 
1 September – 31 October 2016 and will be compared to the same period from the previous year.  
Participate in this campaign and you could be 1 of 5 lucky winners to relax on the beaches or Mauritius
and enjoy the world class experience.



Terms and Conditions

1.   Five winners will be selected in the form of an audited draw. To qualify for the draw to win this 5 Day trip to Mauritius 
      with the Shell and Goldwagen team, the store must grow their volumes by 30% compared to same period last year.

2.  By entering this promotion, participants will be deemed to have accepted and be bound by these terms and 
      conditions which will be interpreted and construed in accordance with the laws of the Republic of South Africa.

3.   The promotion will run from 01 September – 31 October 2016 only.

4.   Winners must possess a valid South African Passport and be available to travel between 1 November - 30 November 2016.

5.   This competition is open to all Goldwagen Outlets. 

6.   If any winner fails to confirm acceptance of the prize after being notified that he/she is the winner or rejects his/her 
      prize for whatever reason, another valid entrant will be drawn, verified and declared a winner in line with the promotion 
      terms and conditions.  

7.   The prize redemption will be administered by Shell and Goldwagen Head Office.

8.   The prizes are not transferrable to another party.

9.   Shell and Goldwagen’s decision is final and no further correspondence concerning the competition or prizes will be entered into.

10. Shell may require the winners to complete and submit an information disclosure agreement, as well as supply a copy of a valid 
      form of identification before being confirmed a winner, to enable Shell to ensure compliance with these rules and the Consumer 
      Protection Act 68 of 2008. Should any winner refuse or be unable to comply with this rule for any reason, such winner will be 
      deemed to have rejected the prize and it shall revert back to Shell.

11. Shell may publish the winner(s) name(s) or image (s) in any advertising and promotional material or digital media for this 
      competition and any other future competitions/promotions provided that the winner(s) has given his/her consent to Shell. 
      Should the winner(s) consent to the use of his/her name or image in any advertising and promotional material or digital media 
      for this competition and any other future competitions/promotions, he/she will have no claim to any compensation or payment 
      in respect of the use of his/her name or image.

12. Shell’s internal auditors are the appointed auditors for this competition. Shell reserves the right to appoint external auditors in 
      its sole discretion and for any reason whatsoever.

13. Shell reserves the right to cancel, terminate, modify or suspend the competition or these terms and conditions at any time and 
      for any reason, either in whole or in part, with or without notice and without any liability. In the event of such termination, all 
      participants hereby immediately agree to waive any rights they may have in terms of this competition and acknowledge that 
      they have no recourse against Shell, its agents and/or promoters.

14. To the fullest extent permitted by law, neither Shell nor their partners or agents supporting the competition shall be responsible 
      for any loss, damage or injury whatsoever suffered by any participant or winner (including but not limited to any direct, indirect, 
      consequential, special, punitive or incidental loss or damages) or for any personal injury (whether physical or mental) suffered 
      or sustained by the winner and/or their accompanying person as a result of or in connection with the competition or the 
      acceptance, use or application of the prize.

15. Shell nor their partners and/or agents, can be held responsible for computer system hardware, software or program errors, 
       or other failures in computer transmissions or network connections for any entries lost, illegible, incomplete, damaged or 
       misdirected entries. 

16. A copy of these terms and conditions can also be sourced (at no cost) at shell.co.za/helix.

17. For all queries in respect of this competition, please contact the Shell Helpline on 0800 027 027.


